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At Pack Print International (going on as this issue goes to press), HP Inc announced strong adoption of its solutions alongside 
new innovations to transform the Thai printing industry. At a press conference on the opening day, the company shared 
information about the growing adoption of digital print, how HP is helping brands and customers reinvent their engagements 
with consumers through new and creative applications, expand their business, and to do so in an environmentally conscious 
manner. The company also announced six new deals in Thailand across its Indigo and Latex range, including the installations 
of the first two units of Indigo 20000 and one unit of Latex 3600 in Southeast Asia. Picture shows the chief guests at the HP 
booth during a tour of the exhibition. See page 28 for more.  

DEVELOPING INNOVATIVE SOLUTIONS FOR CUSTOMERS 
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FROM THE EDITOR

Success dependent on innovation, 
organisation culture 
So, yet another edition of  WAN-IFRA’s Conference 

in India is over. Although there was the Expo this 
year, it was a low-key affair with few participants. No 
comparison really to the Expo of  2007 which was a 
mega show at the Chennai Trade Centre with many 
suppliers and machinery and equipment spread over 
a couple of  large halls. Perhaps, it is a sign of  the 
times when the news publishing industry world 
over (and India is not too different despite print still 
doing well) continues to grapply with the dynamics 
of  today’s digital world. 

It was for the first time that the regional summit of  
the World Editors Forum was held in India. Clearly, 
it's been a long and successful journey for the annual 
WAN-IFRA India Conference, possibly the biggest 
event in the news publishing industry in this part 
of  the world. More than 400 delegates attended this 
year’s event held at the sprawling ITC Grand Chola 
in Chennai – the ambence just right and the food 
turning out to be excellent. Being the 25th year of  
the conference in India, WAN-IFRA recognised the 
efforts of  the people who laid the foundation and 
were instrumental in IFRA India’s growth over the 
years. 

Mention must be made of  R.V. Rajan’s years of  
sterling service to such growth, steering the IFRA 
India ship from inception to the time almost when 
WAN and IFRA merged in 2009 or thereabout. 
Managing relationships with publishers, editors and 
suppliers is not easy, but he did, also maintaining 
a healthy relationhip with IFRA abroad. Quite 
exceptional really, when you consider he was at the 
time heading his advertising company (Anugrah 
Madison) and was at the helm at bodies such as the 
Rural Marketing Agencies Association of  India, the 
Advertising Club and the Public Relations Society of  
India. As Rajan and I were exiting the hotel after the 
conference, he said that the years he had spent at 
IFRA were some of  the best years of  his career. 

One of  the areas where WAN-IFRA scores is 
research. Not very long ago, there were what 

were called the IFRA Flashlight Reports (on citizen 
Sashi Nair
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journalism, the Android platform, etc) with which I 
was associated. Helming the initiative was Manfred 
Werfel, now WAN-IFRA deputy CEO, and the 
formidable IFRA editorial team headed by Kerry 
Northrup and Dean Roper. Under Roper’s leadership, 
WAN-IFRA in recent times has produced several 
significant reports. Two reports just hot off  the 
shelves are the World News Publishers Outlook 2017 
and ‘Reality check – making money with Facebook’. 

World News Publishers Outlook 2017 examines 
what top media executives around the world consider 
to be their greatest priorities, threats and opportunities. 
It is based on the results of  a recent annual survey 
of  news media decision-makers worldwide by 
François Nel, who also wrote the report, and Coral 
Milburn-Curtis of  the Innovation Research Group, 
a partnership between researchers at the University 
of  Central Lancashire and the University of  Oxford. 
One of  the key findings of  the report emerged when 
respondents of  the survey were asked: What is the 
single most important risk to your news organisation’s 
future success? The largest number of  respondents/ 
executives answered: their organisation’s reluctance 
to innovate. When asked what is the single most 
important change that has to be implemented in their 
news organisations over the coming year, the top 
response (21 per cent) was Organisational Culture. 
Seventy per cent say that during the coming 12 
months, up to 30 per cent of  their income should 
come from non-traditional media activities if  they 
are to reach their financial goals. And seven out of  
10 respondents expect that during the next five years, 
more than 30 per cent of  their firm’s income will 
need to come from diverse revenue streams if  they 
are to be successful.

The introduction to the report on Facebook 
monetisation strategies, authored by Grzegorz 
Piechota, researcher at Oxford Reuters Institute and 
Harvard Business School, is on page 33. It may be 
worth taking a closer look at the report in one of  our 
forthcoming issues. 
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Dear Reader,

In view of  the all-round increase in the cost of  
production of  RIND Survey, we are increasing the 
price of  the journal to Rs 50 with effect from this, 
the October 2017 issue. Please see page 38 for new 
subscription rates. We look forward to your continued 
support.

Editor



6 October 2017SurveyRIND

‘Opportunities enormous if 
we can work together’

Press freedom is under threat, said David 
Callaway, CEO of  US-based financial news 
website The Street and president, World 

Editors Forum, delivering the keynote address on 
the subject of  News Media Organizations and the 
Sustainable Future. Referring to the recent murder 
of  noted journalist Gauri Lankesh in Bengaluru, 
Callaway said in countries like Russia, Mexico and 
Turkey journalists were being oppressed. 

In the USA too, President Trump's remarks against 
the media have led to reporters being harassed by 
protestors. It all starts with routine harassment, then 

The importance of safeguarding the freedom of the press in the face of the growing 
backlash against those all over the world who dare to analyse and criticise, the alarming 
rise of fake news, the threat to long-established business models of the newspaper 
industry and the need for a collective stand against all these were messages that 
came through at the inaugural session of the WAN-IFRA India’s 25th Conference, 
held in Chennai. Susan Philips reports

BETTER NEWSPRINT MANAGEMENT

moves into violence, he noted, adding, it was for 
governments to step in and uphold the standards of  
vibrant democracy and “it is vital we speak out each 
time our colleagues are targeted”.
"It is not India alone. Russia, Mexico and Turkey, 

where 150 journalists have been jailed without any 
charges, have witnessed an attack on press freedom. 
In the USA, President Trump's comments against 
the media have led to a situation where reporters are 
harassed by his supporters," Callaway said.

The newspaper industry’s business models were 
also under assault and, to hold authorities to account, 

Ph
oto

s: 
W

A
N

-IF
RA

Thomas Jacob, COO, WAN-IFRA, lights the traditional lamp as (l-r) Somesh Sharma, K.N. Shanth Kumar, David Callaway,                      
D.D. Purkayastha and Magdoom Mohamed look on.
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David Callaway.

thrived, he said. “We 
are the storytellers 
and truth-tellers from 
whatever platform. 
Our newsrooms will 
continue to exist in 
some format,” he 
asserted.

In his opening 
address, K.N. Shanth 
Kumar, chairman, 
WAN-IFRA South 
Asia Committee and 

these models must be sound, Callaway pointed out. 
“Suddenly, press freedom and business models are 
coming together in a way that makes this time more 
dangerous and challenging to be a journalist than any 
other since World War II,” he said. Referring to many 
publications closing, he said “every business we lose 
makes us collectively weaker”.

On the rising incidence of  ‘fake news’, Callaway 
said it was a flippant term for a dangerous trend 
and should concern every journalist. “Google and 
Facebook are a constant threat to our industry and 
the credibility of  our newsrooms,” Callaway said, 
adding, “the newspaper industry’s relationship with 
these social media giants can best be described as 
combustible.” Yet, he said, the World Editors Forum 
wanted to work with Google and Facebook. “But we 
have to have some transparency about what’s going 
on.” 

However, Callaway said, in spite of  the threats 
to the freedom of  expression and the squeeze on 
finances, the news industry had thrived and grown. 
More people worldwide needed and were consuming 
news than ever before. Journalists had the unique 
responsibility of  providing that news. Business had 
changed, new players had emerged. He pointed out 
that “the opportunities for us are enormous if  we 
can work together to understand and support each 
other”.

On the eve of  the 30th anniversary of  his entry 
into the world of  media, Callaway noted that he had 
been a part of  all its forms – working in newspapers, 
for the radio, television and in digital media. During 
the time, “there was never a day when news media 
wasn’t under some sort of  existential threat”. But 
the industry has weathered all threats, and indeed, 

board member, WAN-IFRA, and director, The 
Printers Mysore, expressed satisfaction that the 
WAN-IFRA India Conference had grown from a 
mere 50 delegates at the time of  its institution, to 
425 delegates from India, South Asia and around the 
world, making it the biggest event in the South Asia 
newspaper and news publishing Industry. He noted 
that WAN-IFRA hosting the Regional Summit of  
the World Editors Forum was a first. 

Regarding the South Asia Committee’s activities, 
Shanth Kumar said many research projects relevant 
to the newspaper industry had been undertaken 
and more were either in progress or being planned, 
setting benchmarks in the area. Benchmarks had also 
been created for managing efficiency. The committee 
had played an important role in establishing the 
Printers Forum, and the World Printers Forum 
Conference was being held simultaneously with the 
25th anniversary meet.  

Talking of  the challenges facing the industry, Shanth 
Kumar said “We live in turbulent times”. Publishers 
were grappling with government policy changes, 

The two-day conference saw a fair amount of  interation between speakers 
and delegates.  

Raj Chengappa, editorial director, India Today Group, makes a point 
during one of  the sessions. 
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structural changes in business and many hurdles in 
growing readership and revenue in the print and 
digital formats, he pointed out. 

Somesh Sharma, president, Indian Newspaper 
Society (INS) and chief  executive, Rashtradoot, India, 
said titanic changes had been ushered in by GST 
and demonetisation in India. These had profoundly 
influenced traditional business models of  the industry. 

“Yet, we see consistent growth in the print media,” 
he said. “Literacy levels are increasing; the reach of  
the Internet is growing. Technology is improving. 
Delivery of  news and analysis is witnessing explosive 

growth in the electronic media. We need to identify 
challenges and be ready to face them,” he said. On 
the whole, Sharma felt the outlook was positive. 

INS, now comprising over 900 publications as 
members, has been a co-sponsor of  the WAN-
IFRA Conference since 1998. Earlier, welcoming the 
gathering, Magdoom Mohammed, managing director, 
WAN-IFRA South Asia, said delegates from over 22 
countries were attending the conference, the first 
edition of  which was held in 1993. 

The World Editors Forum – South Asia Summit, 
which ran parallel to the anniversary conference, 
addressed issues such as journalism in the digital 
age, trust of  news and engaging with audiences. At 
the World Printers Forum Conference, delegates 
discussed printing efficiency, innovation, business 
models and more. The expo in an adjacent hall had 
about 35 suppliers from India and abroad displaying 
their products and services for the newspaper printing 
and publishing industry.

The Expo, much smaller than in earlier years, saw few visitors. However, it provided an opportunity for those in the news publishing business to meet old 
friends, exchange ideas and network.

David Callaway and D.D. Purkayastha in conversation during the tea 
break. Between them in the background is Rajiv Lochan, MD & CEO, 
The Hindu Group. 
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Contribution of IFRA 
stalwarts recognised
At the gala dinner held on the evening of September 13 to celebrate the landmark 25th silver jubilee 
year, the hard work put in by the people responsible for establishing IFRA India was recognised and 
each of them was presented a memento

For the record, it was R.V. Rajan who was 
instrumental in placing the IFRA India flag 
in Madras in 1992. Basically a rural marketing 

specialist and advertising person (he was heading his 
own firm, Anugarh Madison then), Rajan wore quite 
a few hats. One of  them was representing in India, 
AMIC (Asia Media Information and Communication 
Centre), a non-profit NGO devoted to mass 
communication headquartered in Singapore. Rajan 
took over from Vijay Menon of  AMIC when the 
latter moved to Singapore as secretary-general. 

Since AMIC was associated with IFRA activities in 
this part of  the world, it was Rajan who took care of  
IFRA interests in India, and he did with gusto, getting 
closely associated with the activities of  IFRA from the 
word go. Meanwhile, Thomas Jacob, now WAN-IFRA 
COO, had then envisaged an IFRA Asia body and 
that must have further motivated Rajan to consolidate 
IFRA India operations. 

N. Murali, now co-chairman of  Kasturi & Sons 
(publishers of  The Hindu), whole-heartedly supported 
the initiative and joined the IFRA India board as a co-

A rural marketing specialist, R.V. Rajan (centre) was instrumental in 
laying a strong foundation for IFRA India. 

Without the backing of  N. Murali (left), co-founder member on the 
IFRA Board, things might not have been so smoothsailing for Rajan. 

For IFRA India, K.N. Shanth Kumar was always a source of  support 
and encouragement. He is now on the WAN-IFRA Board. 

With IFRA focused more on the technical, K. Balaji was the person  
IFRA India looked up to for support. Balaji has also served on the 
WAN-IFRA Board.  



founder member. K.N. Shanth Kumar, director, The 
Printers (Mysore), joined the board later. 

In 2001, Rajan became managing director of  IFRA 
India, and three years later, K. Balaji, director, Kasturi 
& Sons, and former technical head at The Hindu 
Group, became the first chairman of  IFRA South 
Asia Committee. 

For the record, the World Association of  
Newspapers (WAN), devoted to print journalism 
based in Paris, and IFRA, focused on technology 
development in the print media based in Darmstadt, 
Germany, merged in 2009 to form WAN-IFRA, now 

head quartered in Frankfurt and Paris. 
In 2009, Rajan passed on the baton to Magdoom 

Mohammed (present MD), who he had groomed to 
take charge. Magdoom was director for some years 
prior. 

Murali, Rajan and Shanth Kumar were presented 
mementoes by Thomas Jacob, COO, WAN-IFRA, 
and Magdoom Mohamed, managing director, WAN-
IFRA South Asia. There were speeches by Rajan and 
Murali who recalled their days of  close association 
with IFRA. <

Part of  the audience in the packed hall.Overseas visitors exchange thoughts ahead of  the gala dinner. 
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WAN-IFRA’s Digital Media Awards are 
presented in every region – South Asia, 
Asia, Middle East (West Asia), Africa, 

Europe and Latin America. The winners from each 
region subsequently compete for the World Digital 
mdia Awards to be announced in Berlin on 10th 
October during the World Publishing Expo & Digital 
Content Expo.

This year saw the introduction of  a new category, 
Best Innovation to Engage Youth Audience,  a take 
from WAN-IFRA previous World Young Reader 
Prize. Here are this South Asian Digital Media Award 
winners, in ten different categories:

Best News Website
Gold: www.thehindu.com • 
Silver: www.thequint.com • 
Bronze:  www.ndtv.com• 

Best Lifestyle, Sports or Entertainment Website
Gold: www.arre.com• 
Silver:www.sportstarlive.com • 

Best Use of  Online Video (including VR)
Gold: Quint - Mannequin challenge• 
Silver: The Quint - Acid: The story of  a • 
beautiful woman
Bronze: www.aajtak.com• 

Best Data Visualisation
Gold: The Quint - Ganga clean up report• 
Silver: Pakistan Herald Publications - Banned • 
outfits in Pakistan openly operate in Facebook
Bronze: Pakistan Herald Publications - • 
A Pakistani woman’s workplace dilemma• 

The Hindu, Quint, Daily Star 
among the winners 

The second edition of South Asian Digital Media Awards 2017 was presented at WAN-IFRA India’s 25th 
annual silver jubilee conference in Chennai. The awards, a joint initiative by WAN-IFRA and Google, 
recognise best practice innovation in digital publishing worldwide

Best News Mobile Service
Gold: NDTV Convergence• 
Silver: The Times of  India App• 
Bronze: Malayala Manorama• 

Best Lifestyle, Sports or Entertainment Mobile 
Service

Silver: Times Internet – World Travel • 
Guide  App

Best Innovation New Product
Gold: The Quint – IPL2017 Microsite• 
Silver: Jang Media Group – Jang Real• 
Bronze: Bennett, Coleman & Co – The citizen • 
reporter mobile app

Best Social Media Engagement
Gold: The Daily Star – A Mother’s Day Special• 
Silver: www.eSakal.com• 
Bronze: Mathrubhumi ClubFM94.3 –             • 
April Fool’s Day
Bronze: NDTV Convergence• 

Best Digital Advertising Campaign (including 
Branded Content)

Gold: The Daily Star – Rise High Bangladesh• 
Bronze: Mathrubhumi.com – Milma Project• 

Best Innovation to Engage Young Audience
Gold: The Hindu – Young World Club• 
Silver: NDTV – Dettol Banega Swachh India• 
Bronze: Mathrubhumi – Silver Bullet Learning • 
Solutions

WAN-IFRA SOUTH ASIAN DIGITAL MEDIA AWARDS
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K.N. Shanth Kumar and Surabhi Malik (Google News Lab) presenting 
awards. Namrata Banyal and Nilanjana from NDTV, for best news 
website (Bronze). 

P.J. George  (second from right) and his colleague from The Hindu Group, 
for best news website (Gold).

Rajasekar Rao and Kannan Avudayappan from Sportstar, for best 
sports website (Silver).

Karanjeet Kaur from Arre, for best lifestyle, sports or entertainment 
website (Gold). .

The Quint's Jaskirat Singh Bawa and Tushar Banerjee, for best use of  
online video, including VR (Gold). 

D.D. Purkayastha and Thomas Jacob presenting awards. Amin Seethy 
from Malayala Manorama, for best news mobile service (Bronze).-
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Sahil Deswal (second from left) and his colleague from Times Internet, 
for lifestyle, sports or entertainment mobile service (Silver).

 Rajeev Batra and Dilip Kukreja from Bennett, Coleman and Co, for 
best innovation/ new product (Bronze). 

Manfred Werfel and Magdoom Mohamed presenting awards. Anupam 
Luthra from Mathrubhumi Printing and Publications, for best social 
media engagement (Bronze).  

Bhausaheb Patil and Samrat Padnis from Sakal Media Group, for best 
social media engagement (Silver). 

Md Tajdin Hassan (left) and Shubashish Roy from The Daily Star, 
Bangladesh, for best social media engagement (Gold).

Bhavna Venkatesan and Vedviyas Sridhar from Kasturi and Sons, for 
best innovation to engage young audience (Gold).
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Trends 2016. Keeping and growing audiences means 
finding out as much as possible about the people who 
comprise them (within legal and ethical bounds, of  
course) and giving each one what they need – even if  
some transactions sacrifice revenues in the short run. 
The new KPI is long-term revenue per subscriber.

Mass approach evolves into granularity
That’s where advances in data-collection and analysis 

technology, often referred to as ‘big data’, come in. 
As technology enables publishers to keep tabs on 
individual customers’ activities, a mass approach to 
statistics is giving way to what might be called a ‘granular’ 
approach. Each customer or potential customer can be 
addressed as a unique entity – but can still be grouped 
with others with similar characteristics when it comes 
time to discern trends and formulate tactics.

In fact, it is possible to quantify almost every aspect 
of  customers’ activities and chart interrelations among 
them. Such mind-boggling possibilities may give rise 
to the temptation to invest large sums in systems and 
specialists, to engage in big data for big data’s sake. 
As Xavier van Leeuwe of  Netherlands-based NRC 
describes in the introduction to Chapter 1 of  the first 
report in WAN-IFRA’s Smart Data series (see box), 
such an engagement can easily become an expensive 
dead end:
“A few years back, I entered the office for my first 

day on a new job. The very first question my new boss 

BY SPECIAL ARRANGEMENT WITH WAN-IFRA

World News Publishing Focus
Your Guide to the Changing Media Landscape

Smart strategy + big data = 
smart data
For obvious reasons, news publishers have been diligently, and in some cases desperately, re-
evaluating their business approach during the past decade, says Anton Jolkovski. Where the aim 
once was to maximise the value of individual transactions, now it is to maintain and maximise the 
long-term value of customer relationships. Instinct and intuition, once the main influencers of business 
decisions, are being replaced by data-analysis technology

The traditional approach was to grow an 
audience – in print and/or online – and sell 
that audience to advertisers. The larger the 

audience numbers, the higher the ad rates. Thus 
‘gaming’ audience measurements became an end in 
itself. The value of  transactions with advertisers was 
maximised, but only by milking consumers for all 
they were worth. In many cases, the consumer was 
pushed to accept bundles of  paper they did not want, 
view streams of  meaningless photos on web pages, 
or worse.

Obviously, that is no way to treat someone if  you 
are interested in maintaining a long-term, mutually 
beneficial relationship with them. And publishers 
urgently need to develop those relationships. Print 
advertising revenue continues to fall – dramatically 
in some countries – and digital ad revenue is growing 
much too slowly to compensate for the drop.

So audiences must take centre stage. In 2014, global 
newspaper circulation revenues exceeded advertising 
revenues for the first time this century, and the 
disparity grew in the following year, according to 
World Press Trends. In 2015, US$89 million came from 
print and digital circulation, while $79 billion came 
from advertising, the report said. “More and more 
newspapers are focusing on developing meaningful 
relationships and engagement with their audiences, 
providing high-quality content, and transforming 
this into healthy revenue,” according to World Press 
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shot at me was, ‘Do we keep the data warehouse?’ It 
cost half-a-million euros per year in maintenance 
alone, and there were millions of  euros in sunk costs 
from the isolated staff  of  analysts who had worked 
at it for years – but nobody seemed to know what to 
actually do with the data. I decided to start talking to 
the analyst who was operating the system. I quickly 
noticed he was an extremely intelligent man.
“Nonetheless, our conversation did not go smoothly. 

He kept on telling me what data points were available. 
‘Look at that connection with the retail information. 
We can visualise things,’ he said. But every time I asked 
him how we could put this data to use, he told me that 
was an inappropriate question. That deeply puzzled me. 
I did not understand what he meant. Inappropriate?
“So I went on to talk to the marketers. They had heard 

that the data warehouse could do great things, that the 
data warehouse had lots of  connections. But they were 
not using the data, because they didn’t know what to 
do with it. I thought, how could this have happened? 
After a week, I decided to get rid of  the entire data 
warehouse, since it was only costing us money.
“I now understand what was going on back then, and 

I see the same problem in many organisations: There 
is a small group of  analysts who understand the power 
of  data. They receive a budget, lock themselves up in a 
room with other specialists, and emerge a few months 
later, telling the businesspeople they have this cool thing 
that will improve the company. But the businesspeople 
are too busy selling stuff, visiting clients, and producing 
the product. The businesspeople are disconnected. 
And because these businesspeople have trusted their 
gut instincts for so many years, they will not change 
their inner compass just because some nerds say they 

know better about the business 
and clients.
“So we threw out an entire data 

warehouse only to build a new 
one years later – this time run by 
businesspeople.”

Closely heed the human factors
The first report, titled ‘How 

to make data work for your 
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news organisation’, is, among other things, a caveat: 
Technology is only a tool, and publishers should start 
by making better use of  the data they already possess 
– and closely heed the human factors that can make all 
the difference. 

Big data is indeed a potentially valuable tool, but 
‘smart data’ means putting that tool to use as part of  a 
strategic approach that increases revenues.

Van Leeuwe, his NRC colleague Matthijs van de 
Peppel, and Matt Lindsay of  Mather Economics have 
gathered extensive experience with smart data – and 
can point to substantial success. At NRC Handelsblad, 
they used analytics and other customer-relationship 
tools to turn readership decline into sustainable growth 
and point revenue development back in the right 
direction.

The three decided to share their experiences and 
knowledge by writing a book, How to Succeed in the 
Relationship Economy: Make Data Work for You, Empathise 
with Customers, Grow Valuable Relationships. They 
generously agreed to let WAN-IFRA publish excerpts 
from the book in this series of  three reports. 

Lessons learned from the first report
When it comes to analytics, put businesspeople in •	
the lead (the anecdote above indicates why).
Dare to question your KPIs: are these the drivers •	
of  real value?
Always start data projects with a positive business •	
case.
There’s an ethical threshold for storing data.•	
The first millions in extra revenue will probably •	
comefrom understanding the basics of  your 
business.

The second report in the Smart Data series, tentatively 
titled ‘Build valuable relationships’, explains how to 
use data to attract the right customers – ones who are 
willing to commit to a longer-term relationship – and 
how to keep those relationships going by understanding 
the influence of  pricing. 

Xavier Van 
Leeuwe.
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Highlights from the second report
Targeted pricing can increase revenue substantially •	
while minimising customer losses.
Don’t let the gut define prices (it never beats data).•	
If  it’s about pricing, analyse real behaviour.•	
Forget group averages; understand individual •	
performance.
Learn what emotionally drives and what burdens •	
salespeople.

The third report in the series, tentatively titled ‘Sustain 
relationships by improving customer experience’, 
will explain how organisations get to a higher level 
by stepping into their customers’ shoes. It will be 

published in early autumn. Some highlights from the 
third report:

Listening to real people complements listening 
through data.

Once you’ve been in the shoes of  your customer, •	
you can’t go back.
Belief  in customer experience has the power to •	
break down silos.
Management has to be personally involved in •	
customer experience projects.
Maintaining relationships doesn’t have to cost a lot •	
of  money.

 (The writer is WAN-IFRA’s managing editor. This 
article appeared in the April - May 2017 issue of World 

News Publishing Focus.)

<

WAN-IFRA has just published a new report 
that describes how media organisations can 
use data-analysis technology to nurture lasting 
relationships with news consumers. 

Titled ‘Smart Data: How to make data work for 
your news organisation’, it is the first in a series 
of three Smart Data reports that WAN-IFRA will 
publish this year. The reports are the result of a 
cooperation with Xavier van Leeuwe, director - 
Marketing and Data, and Matthijs van de Peppel, 
manager - Data Intelligence & CRM Team, both 
of NRC Media in the Netherlands; and Matt 
Lindsay, president of Mather Economics in the 
USA. 

The reports are based on the authors' 
recently published book, How to Succeed in 
the Relationship Economy: Make Data Work for 
You, Empathise with Customers, Grow Valuable 
Relationships.

The second report in the Smart Data series, 
tentatively titled ‘Build valuable relationships’, 
explains how to use data to attract the right 
customers – ones who are willing to commit to 
a longer-term relationship – and how to keep 
those relationships going by understanding the 
influence of pricing. 

All three reports will be available free of 
charge to WAN-IFRA members and offered 
for sale to non-members. For details about 
the first report, see http://www.wan-ifra.org/
smart_data_report1

Using data to boost customer 
relations

The News Broadcasters Association that 
represents the private television news and 
current  affairs  broadcasters in India, elected 
Rajat Sharma as the president during a board 
meeting held recently at India Habitat Centre, 
New Delhi. M.V. Shreyams Kumar, whole-time 
director, Mathrubhumi Printing & Publishing, 
has been elected as the vice-president.

Anurradha Prasad, chairperson-cum-managing 
director, News24 Broadcast India, has replaced 
K.V.L. Narayan Rao, Group CEO & executive 
vice-chairperson, NDTV Group, as the honorary 
treasurer of NBA.

The position of President had been lying 
vacant since end of July this year after Ashish 
Bagga resigned as the Group CEO of the India 
Today Group.

The other members on the NBA Board are: 
Rahul Joshi, CEO News & Group editor-in-
charge, TV18 Broadcast, Bhaskar Das, Group 
CEO, Zee Media Corporation, Avinash Pandey, 
COO, ANN, and Rajiv Singh, executive director & 
COO, Zee Media Corporation. The NBA currently 
has 65 news and current affairs channels as its 
members.

(Courtesy: exchange4media.com)

Rajat Sharma is president, 
News Broadcasters Association

<
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In the pre-press section, fan-out correction 
software covers errors from plate-cut, exposing 
device, punch, bender, plate-gripping system and 

any mechanical alignment on the press. Registration 
correction should be applied in digital files. When 
registration errors are measured and modified before 
exposing the device, there is an improvement in print 
quality as well as easier control over registration fan-
out/ angular corrections. 

Ink optimisation software reduces up to 20 per cent 
CMY ink, and results in cost saving. It gives high 
quality with less ink. Low show-through, low set-off  
and faster drying are all achieved. Vio-green negative 
photo polymer plates eliminate the use of  water, 
pre-wash, rinsing and effluent disposal. They reduce 
power consumption, maintenance and manual work 
as well. 

Optimised reduction in plate size with respect to 
machine design and reduced web width also results in 
cost saving. The use of  automatic plate sorters saves 
make-ready time as there is less manual work involved. 
It sorts plates with respect to machine/ printing tower. 
Besides, prioritising editions is possible. 

Inline printing plate quality management systems 
monitor all the plates produced during plate-making. 
This results in less production problems in the 
printing process, which in turn eases the burden of  
staff. The system gives automatic status signals when 
errors occur and the self-diagnosis capability cuts 
the time taken to identify problems. Soft-proofing 
systems eliminate hard proofs and serve as reference 
for printers. It is suitable for different paper brands 
and grades.

Best practices, and process 
innovations 
Best practices with newspaper production can be described as commercial or 
professional procedures that are accepted as being correct or most effective. Process 
innovations are new or significantly improved production methods, including significant 
changes in techniques, equipment and/ or software, which result in saving energy and 
material, leading to tangible cost benefits and improvement in quality. Kumar Natarajan 
says newspaper production has expanding horizons with regard to process and product 
innovations

In the press section, the use of  automatic guiding 
vehicles (AGV) with the newspaper warehouse and 
reel-stand avoids manual errors and saves time. No 
manual intervention is required with AGV. The web 
cleaner system fitted in reel-stand removes the dust 
from running reels. This results in both less blanket 
piling and improved print quality. It increases blanket 
life and less blanket washing solution is needed, with 
easy wash-up. 

Reel core-end diameter for auto splicing can be set 
to optimum levels for newsprint saving with different 
brands. Splice pattern preparation at two-to-three 
degree angles for single patterns prevents auto-
splice failures in reel-stands. Automatic controls in 
reel-stands save time, avoid errors and help manning 
optimisation. Wrapper-covered newsprint part-reels 
on shop-floor minimises risk of  damage, the negative 
effects of  humidity and dynamic roll expansion. The 
multiple web threading system from reel-stand to 
folder saves time and also requires less manpower.

NEWSPAPER PRODUCTION

Newspaper Production-Best Practices & Process Innovations

Color & Register control System

Fast Ethernet Bus
CamerasTrigger Signal

Computer

Computer

User  

Console

Control K

Control Y

PLC

Control M

Control C
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Change of  newsprint grammage to 40 GSM and 
reducing web width to optimum levels according to 
machine configuration saves newsprint cost. Printing 
without using dummy plates saves plate cost. Shaft-
less machines multi-function and reduce make-ready 
time. Pre-inking gives good quality during start-up 
with less waste. Whole machine pre-inking at once 
saves time too. 

Machine start-up speed reduction gives control 
over start-up waste. Use of  panorama plates increases 

roller life and print quality. Removable ink troughs 
help quick changeover from normal cold-set to UV/
heat-set. Ink agitator use in ink troughs enables 
even ink transfer throughout the width of  the press 
during a run and maintains print quality throughout 
production.

Fully automatic plate changer use in printing 
towers helps error-free plate-fixing and speeds up 
the process, too. It saves make-ready time for quick 
changeover in-between production. Fixing accuracy 
is good and chances of  error are less. Overall, there 
is less maintenance with the system. 

Automatic colour and register control system 
with close loop controls reduces colour variations 
and ensures consistent print quality throughout the 
print run. It reduces make-ready time and involves 
less labor. Detection of  production preparation 
and process failures, significant waste savings, alarm 
and error reporting, waste gate control, dumping 
unsellable copies and combined control of  ink and 
damping are among the benefits of  this system.

The automatic blanket washing system gives 
more blanket life, less waste, many washing options, 
manpower optimisation, efficient and quick cleaning, 
maintenance procedure rationalisation, cleaning of  

Newspaper Production-Best Practices & Process Innovations
Online plate punching & 
bending

High precision
Error free plates
Less time consuming
Less manual work 

Automatic Plates sorter 
w.r.t machine/printing 
tower
Plates online tracking
Automatic plates sorting & 
priority
Less manual work involved
Saves time for make-ready
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paper passing rollers, increased productivity and 
improved quality. 

Automatic roller washing systems give good 
and efficient roller wash using comparatively less 
washing solution. They save time and cost. Silicone 
solution for glossy effect on GNP, online gluing and 
aromatic solution for product innovations are used. 
Web aligning systems and web positioning systems 
controls on paper passing rollers are used for web 
centering and folding controls. 

Signature stitchers are used in folder for online 
pinning with newspaper and supplement products. 
They save time and eliminate extra work while giving 
high productivity at less maintenance. Quality pinning 
is also achieved.

Post-press section inserts, like other supplements, 
are placed inside the main paper using disc storage 
and inserters. Onserts are placed on top of  the main 
paper using poly-bagging and onserters. Pre-printed 
poly bagging help onserts as well as provides space 
for advertisements on the tops of  the poly-bags.

There are many innovations with regard to 

newspaper products – normal newsprint, glazed newsprint 
using UV/heat-set, etc. These are done by using different 
sizes of  web width. Both broadsheets and tabloids have 
product innovations. Flaps in front, back or reverse sides, 
indexing jut-out, using specialty inks like fluorescent and 
metallic shades, aromatic print, 3D print, translucent 
jacket, progressive flaps, pseudo panorama and many 
other newspaper product innovations have already been 
tried. All this is a continuous process of  development and 
mainly depends on the machine design. More innovations 
are possible using SNP/GNP with newspaper products in 
conventional, UV and heat-set process.

 
(The writer is chief  manager-Manufacturing at the ABP 

Group in Kolkata. This article is based on his presentation at 
the WAN-IFRA Conference, part of  the Business Models for 
Print Production session, a closed-door workshop. The pictures 

used here are slides from his presentation. He received his Bachelor 
of  Engineering degree in Printing Technology from the College of  
Enginneering, Guindy, Anna University, Chennai. He has more 

than 18 years experience in newspaper production, having also 
worked with the Deccan Herald and The Times of  India.)
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Deccan Herald, Prajavani 
rely on Content-X 

The Printers Mysore now creates its daily newspapers 
using the editorial system Content-X and other 
software solutions by ppi Media. The Indian media 
company opted for a complete publishing production 
system by ppi Media to make the production workflow 
for the daily newspapers Deccan Herald and Prajavani (a 
Kannada daily) and other publications more efficient 
and future-oriented. 

At the end of  June, the first stage of  the project 
started with the production of  the papers' inserts. 
After a gradual transition, the dailies themselves are 
now also produced entirely with Content-X, the 
successful editorial system developed by ppi Media 
and Digital Collections. In addition to Content-X, 
The Printers Mysore also use a range of  other ppi 
Media products, including the planning suite PlanPag, 
the ad production system AdMan and the e-paper 
solution CX epaper.

The transition to the new editorial workflow only 
took a few months, the go-live of  the dailies had ppi 
Media and Digital Collections staff  on site. Content-X 
allows the editors of  The Printers Mysore not only 
to create print products more efficiently and in a 
structured way, the introduction of  Content-X also 
forms a productive basis for the company's future 
digital strategy. The system is being used by numerous 
other media companies in Europe, Asia and the US, 
and is based on the internationally successful DAM 
system, DC-X by Digital Collections, which enables 
journalists to work extremely flexibly thanks to 
its browser-based Story Editor and its line-by-line 
preview. 

Prajavani is printed at seven different locations and 
is published in 32 regional editions across Karnataka. 
Deccan Herald is the secod largest circulated English 
daily in Karnataka. The Printers Mysore also produces 
two magazines in Kannada with Content-X.
“We are happy about the smooth implementation of  

the solutions into our production process,” says Tilak 
Kumar, joint managing director at The Printers Mysore. 

“It is clearly noticeable that our day-to-day work has 
become much more efficient and we are immensely 
grateful for the extremely knowledgeable support 
from the staff  at ppi Media and Digital Collections 

here on site. Thanks to the excellent cooperation, 
we could implement the solutions swiftly in just six 
months.”

The Printers Mysore was founded by K.N. 
Guruswamy in 1948. It publishes the Deccan Herald 
and Prajavani newspapers and Sudha and Mayura 
magazines. It has printing and distribution centres 
in Bengaluru, Hubli, Davangere, Hospet, Mysore, 
Mangalore and Gulbarga. The group has a combined 
monthly print readership of  nearly four million. The 
daily print readership of  Deccan Herald and Prajavani is 
3,255,000 (IRS 2014). The group employs 1050 staff, 
which includes 400 journalists with bureaus across 
Karnataka and India. It is a publishing group with 
a reputation for editorial independence and integrity 
because it has no political affiliations and comes with 
a pure-play media focus.

QIPC-EAE given confidence 
boost by D B Corp

Over the past year, India-based printing concern 
D B Corp (Dainik Bhaskar Group), having dailies 
in three languages, has placed no fewer than five 
different orders with QI Press Controls - Engineering 
Automation Electronics (QIPC-EAE). Various 
printing presses in Aurangabad, Bhopal (two orders), 
Noida and Shivdaspura have been fitted out with 
systems from QIPC-EAE, the Dutch specialist in 
measurement and control equipment.

D B Corp and QIPC-EAE have been working 
together since 2008. A number of  the former’s 
printing presses have been fitted with QIPC-EAE 
systems. “Our presses operate extremely efficiently 
with QIPC-EAE automation systems,” says R.D. 
Bhatnagar, chief  technology officer at D B Corp. He 
explains why his company is so satisfied with the 
collaboration and the reason behind its decision to 
have several other presses equipped with QIPC-EAE 
systems. “Not only do the systems reduce waste in 
the start-up, our newspaper editions can be printed 
much more quickly and with improved and consistent 
quality.” 

At the start of  the year, D B Corp ordered an mRD-
3D system for colour register on its Manugraph 
M360 press in Shivdaspura. The order consisted of  
16 cameras, installed to bring about savings in paper 
and to raise quality. The same system was ordered for 
two similar presses in Bhopal, where the mRC-3D 
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system was made up of  14 cameras. 
Likewise in Noida, an mRC-3D system for colour 

register, this time including 12 cameras, was ordered 
for the plant’s Prakash Newsline 36 press. Finally, in 
Aurangabad, an order for 12 mRC-3D cameras for 
colour register was placed for its Manugraph M360 
press. All the systems mentioned are fitted with 
optional Automatic Ink Mist Shields (AIMS) for 
cleaning the lenses.

D B Corp has the same objectives in mind for all 
its sites, according to Dinesh Sharma, vice-president, 
Production. “Our aim is to bring about time savings 
in the colour register process. We also want to print 
more accurately as well as minimise the amount 
of  waste.” More importantly however, is the fact 
that we can deliver enhanced quality thanks to the 
QIPC-EAE systems, which give us vastly improved 
reliability”.

NYT continues to rely on 
Schur palletizers 

When it was time for The New York Times to 
expand the palletizing area at their printing plant in 
New York, it was a natural step to send a request to 
the Swedish manufacturer, Schur Packaging Systems 
AB. After six Winrob III palletizers from Schur have 
already been successfully in operation for more than 
ten years, The New York Times has now decided to 
invest in two additional WINROB III systems. 

“The Winrob III has proved itself  as a reliable 
‘working bull’ over the years,” explains D’ Andrea, 
executive director - Production at The New York 
Times. “Every day, we are distributing daily and 
Sunday newspapers from our printing facility in New 
York. This means that the palletizers have to be able 
to reliably process bundles weighing up to 20kg with 
a bundle height of  up to 380mm without weakening. 
Our experience over the past few years has shown 
that the Winrob III palletizer from Schur manages 
this challenge without any problems.”

The Schur WINROB III palletizers are, as standard, 
equipped with a slip sheet applicator so that bundles 
containing newspapers with many supplements can 
also be palletized stably and trouble free. 

The new WINROB III palletizer that Schur will 
supply and install at the beginning of  2018 will replace 
older palletizers of  another brand.  “We are looking 
forward to continuing our successful collaboration 
with The New York Times, which has been a highly 
valued customer for us for many years now,” says 
Grandin, MD at Schur Packaging Systems. 

D B Corp printing presses.
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African customers invest 
in manroland service

manroland's service encompasses the entire range 
of  service offerings of  the company. That means 
comprehensive support, be it consultation on optimal 
spare and wear parts in original quality, training, classic 
repair service, upgrade and automation solutions or 
maintenance of  the printing systems. All of  that 
is now covered by the new comprehensive service 
contracts. 

Numerous African customers have already 
made the decision to invest. The composition of  
service contracts is in transition at manroland web 
systems. For the first time, the company is providing 
comprehensive service contracts covering all major 
service topics for the entire life cycle of  the system. 
Emphasis is given to the development of  unique 
concepts with automated solutions in the sense of  
Industry 4.0. For manroland, Next Generation means 
increasing the system's efficiency, thereby reducing 
total costs for the customer.

Paarl Media (SA), CTP Printers Cape Town (SA), 
Nation Media PLC (Kenya) – these are just a few 
of  the renowned printing houses worldwide who 
have recently decided on this new service. The new 
service offering from manroland web systems thus 
has had a very successful entry into Africa. Not only 
for older existing presses, but also in line with new 
investments. 

At Paarl Media in South Africa, they decided 
recently to go with a comprehensive service contract 
running for three years for a total of  eight systems (3 
x Lithoman, 5 x Rotoman). The contract covers all 
maintenance work and revisions, complete support 
from the TSC (TeleSupportCenter) and orders of  
wear parts through the manroland web Store. 

A subsidiary of  Novus Holdings, Novus Print 
Solutions also signed a service contract for a FoldLine. 
The digital finishing system will be supported 
completely for the coming give years by manroland 
web systems service professionals.

CTP Printers Cape Town in South Africa has also 
opted for a new service contract with manroland web 
systems. The 32-page Lithoman system will receive 
regular, certified maintenance over the coming three 
years. Also included in the contract is a TSC-flat rate, 
a flat rate for spare parts, regular presence of  a service 
technician from manroland web systems on site and 

additional training over the whole period. The aim is 
to maintain the machine at its highest possible level 
of  performance for years to come.

The successful cooperation between manroland 
web systems and Nation Media PLC in Kenya was 
supplemented with a comprehensive service contract 
in 2016 with a total running time of  ten years. The 
service contract encompasses diverse deliverables 
ranging from regular, professional maintenance to 
supplies of  spare parts and on to regular process 
optimisation of  the system on-site by manroland 
web systems as well as the extensive producer-
maintenance software, Mainsys. 

The service contract and the Mainsys software 
ensures the future of  the Colorman e:line system 
in Nairobi and secures the best of  quality and the 
highest level of  economic efficiency for the printing 
house. 

manroland receives 
orders worth 80 m euros

With a clear commitment for web offset printing and 
entry to new business fields, manroland web systems 
is consolidating its market position. This is proven by 
orders for new presses and service contracts in the 
past two months and also by the new direction and 
strategy of  the world market leader. 

The order income, revenue and results before taxes 
for the current business year are expected to match 
last year’s figures. The company has won nine orders 
for new presses with a total volume of  approximately 
80 million euro just within the past three months.

The corporate activities are based on high 
performing printing systems for commercial-, 
newspaper- and digital printing (Systems), service 
solutions for retrofits (Solutions), original wear- and 
spare parts as well as the competence of  manroland 
service technicians providing revisions, repair work 
and commissioning (Support) and, last but not least, 
the company’s convenient online shopping (Store). 

A manroland release says: With the financial 
security, given by our long-term investing shareholder 
L. Possehl & Co. mbH, Lübeck, we can maintain 
capabilities and competence in the company, which is 
a precondition for excellent solutions driving visible 
benefits for the customer. All innovations directly 
aim on cost savings, productivity and flexibility. 
Due to this, manroland web systems is not only a 
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was as managing director of  Gämmerler GmbH in 
Geretsried, Upper Bavaria, which he held for the 
past four years. His new executive position at EAE 
will see Westphal in charge of  sales, marketing and 
finance.

One of  the key areas Heiko Küttner and Jörg 
Westphal will continue to drive forward is the 
already initiated and successful diversification of  the 
company’s service offering in the growth market of  
intralogistics.  

During his years as EAE’s managing director and 
company restructurer, Werner Ringel did some great 
work, and he is leaving the company excellently 
placed for the future. At the end of  September 2017, 
the shareholders and workforce of  EAE will bid him 
farewell as he begins his well-earned retirement. 

EAE Engineering Automation Electronics GmbH 
is active in graphic industries, automation solutions 
and automation technology. The company, founded 
in 1962 by Richard Ewert, is the leading supplier 
of  controls, automation solutions and software for 
newspaper printers. EAE's solutions are being used 
in all areas of  a newspaper printing plant – from 
pre-press to the mailroom. Worldwide more than 
550 newspaper printing plants are using EAE's 
control systems to produce more than 125 million 
newspapers each day.

provider of  printing systems but furthermore offers 
an extraordinary added value for all users of  the 
printing industry and over the entire lifecycle of  the 
press.

With the entry into the packaging printing, 
manroland is emphasising the flexible and integrated 
press concept – the Varioman. A highlight for the 
market is, in particular, the holistic control system 
with Pecom-X. The result: more productivity, more 
operating comfort, more profitability. 

With expanding the automation solutions for 
third party presses, manroland web systems has 
developed another new business filed. After a 
complete conversion of  a Goss press at Star Tribune, 
Minneapolis, CNP Concord placed a multimillion-
dollar order for a retrofit of  their control system to 
Pecom-X. In this way, third party press users benefit 
from the latest press control in the market.

The new, preventive maintenance concept 
Maintellisense directly aims at aspects of  the Industry 
4.0. If  innumerable and millions of  analysed press data 
results in predictable maintenance, manroland Web 
Systems  is keen to talk about a new service offering 
that will further improve the reliable availability 
of  printing systems or the entire printing sites for 
customers. The key words: Predicitve Maintenance. 

From August this year, the B2B web store for 
wear and spare parts being optimised for complex 
systems, has opened its doors for suppliers of  the 
printing industry and suppliers beyond the printing 
industry. Several merchants have already reserved 
their marketplace on Market-X to offer the same high 
degree of  ordering comfort to their B2B customers. 

Two new managing 
directors for EAE

EAE Engineering Automation Electronics GmbH 
in Ahrensburg, a member of  the QI Press Controls 
Group, has two new CEOs: Heiko Küttner and Jörg 
Westphal. Heiko Küttner (47) has been with EAE 
since 1995. During the time, he has held a number 
of  managerial positions in software programming 
and customer service, and was appointed CTO and 
officer with power of  attorney in 2008. As managing 
director of  EAE, Küttner will be responsible for 
development, projects and service.

Jörg Westphal (50) has been working in the printing 
industry for more than 20 years. His previous position 

Werner Ringel, outgoing managing director of  EAE (centre), with his 
successors Jörg Westphal (left) and Heiko Küttner (right).
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written and printed media products and services, both 
online and offline. QI Press Controls - Engineering 
Automation Electronics (QIPC-EAE) will have its 
own stand at the show. Amongst other things, the 
Dutch specialist in measurement and control systems 
for the printing industry will be demonstrating EAE’s 
Desk 7, with integrated controls for QIPC’s IDS-3D 
system. 
“WPE is extremely important to us and the industry 

as a whole,” explains QIPC-EAE’s managing director, 
Menno Jansen. “It gives us an opportunity to present 
ourselves to new businesses and to strengthen 
alliances with existing partners. And it’s always good 
to meet people face-to-face. Our experience is that 
there’s a lot of  interest shown in our systems, as well 
as in the expertise behind them at QIPC-EAE. The 
latter enables us to provide an effective diagnosis of  
printing press-related problems faced by clients. It’s 
a service we’ve been offering for many years, but 
one for which there is an increasing demand in the 
sector.”

QIPC-EAE’s Desk 7, which will feature pro-
minently at WPE, is not new. “It was at drupa 2016 
that we first presented EAE’s new operating console 
for newspaper presses,” explains Jansen. “Over a 
period of  many years, the IDS-3D, QIPC’s colour 
register and control system, has established a proven 
track record. What is new, however, is the integration 
of  the IDS-3D in Desk 7. It gives our customers 
a whole raft of  benefits. Moreover, it means that 
separate control-monitors will become a thing of  the 
past.” In the meantime, Austria-based Mediaprint 
has placed an order for 26 Desk 7’s with integrated 
IDS-3D control.

MWM to present Media 
365, Print 365 at Expo

Swedish software and consulting company MWM 
wants to establish itself  more strongly in the German 
market. MWM will present its solutions for media 
houses and printing companies at the WAN-Ifra 
Expo 2017 from 10 to 12 October in Berlin. Well-
known German companies in the printing and media 
sector, such as Burda or TSB, rely on MWM solutions. 
At booth D.02 in Hall 21a, MWM will bring the 
MWM Media 365 and MWM Print 365 solutions to 
newspaper experts.

It is no secret that the sales of  classic print products 

Norbert Ohl joins CCI 
advisory board 

CCI has welcomed Norbert Ohl as a member 
of  the company’s advisory board. Ohl brings vast 
experience from the publishing technology industry, 
including 20 years as CEO of  the Hamburg-based 
software company, ppi Media. Setting a direction for 
the industry Ohl, currently an independent consultant, 
describes his new role as “the perfect challenge”. 
“Media corporations today are facing big questions, 

such as how to ensure viable business models, how 
to work with new channels, how to make their 
organisations more efficient, etc. For technology 
vendors, this is a time for huge investments in 
innovation,” says Ohl. “That is why I’m truly excited 
to be joining CCI. CCI is a long-time renowned 
supplier to the industry, and with their CUE 
platform, they are setting a completely new standard 
for integrated publishing systems and multi-channel 
content creation. I highly admire CCI’s innovative 
edge,” he says.

QIPC-EAE on show at World 
Publishing Expo in Berlin

Berlin is host once again to the annual World 
Publishing Expo, which takes place in the German 
capital from 10 to 12 October. The trade fair is the 
No. 1 show for companies wishing to showcase their 

Amongst other things, the Dutch specialist in measurement and control 
systems for the printing industry will be demonstrating EAE’s Desk 7, 
with integrated controls for QIPC’s IDS-3D system.
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are no longer reaching past successes, and media 
houses must therefore concentrate more on digital 
sales. To market new products and services, publishers 
need a lot of  data to understand each individual 
customer. MWM Media 365 provides data on the 
‘customer journey’ and makes targeted customer 
engagement and advertising possible. It helps 
optimise customer service and case management and 
ensures that publishers have a 360-degree view of  
their customers. In addition, Media 365 can be used 
as an ERP-system for resource planning, accounting 
and inventory management.

The MWM Print 365 software consists of  several 
tracking and calculation tools, such as the CopyTrack 
copy counting system, the ReelTrack tool for 
monitoring paper consumption or the planning 
tool Production Planning. MWM Print 365 can be 
fully integrated into all common business systems 
platforms. One of  the first companies in Germany 
to realise the potential of  MWM Print 365 is Burda 
Druck GmbH, based in Offenburg. There, various 
modules of  MWM Print 365 have been successfully 
used for years.

All MWM solutions are based on four principles: 
They can be integrated seamlessly into existing sytems 
such as SAP, they integrate cost control into all areas 
of  the company, they support business development 
on the basis of  reliable information and at the same 
time offer user-friendly operation. 

The systems of  MWM Group are used by over 
150 printing and publishing companies around the 
world – including Bold Printing, Dagens Nyheter, 
Sydsvenska Dagbladet, Svenska Dagbladet, El 
Mundo, Helsingin Sanomat, Pressgrannar, Dallas 
Morning News, Columbus Dispatch.

Dalim software to 
packaging's rescue

The challenge to those in the label production 
supply chain is to determine, in real time, how to 
produce more SKUs in a faster life cycle with all the 
regulatory compliance requirements and conven-
tional and digital printing processes. Dalim Software 
will show how its solutions can easily empower label 
and packaging production—along with all marketing 
efforts – at Booth 9A64 during Labelexpo Europe 
2017, 25-28 September, in Brussels.

Featured will be the new Dalim ES 5.5, and its ability 
to simplify the design of  a project workflow. “It's about 

bringing order to complexity,” explains Carol Werlé, 
Dalim Software CEO. “Finally, brands can manage 
their complete marketing campaigns, approving 
packaging creative and technical production while 
overseeing all marketing projects, and managing 
content within a digital asset manager directly from 
one, cost-effective tool. Dalim ES 5.5 is the result of  
our goals to increase speed, standardize workflows, 
and easily streamline content communication to 
improve the ROI.”

In today’s product development environment, 
products—and the technologies they’re based 
on— change rapidly, as do competitive products. 
Finding ways to optimise time-to-market is a critical 
component that directly affects revenue. With Dalim 
ES 5.5, all activities—in-house or externally—are 
coordinated from design to final print, including 
regulatory compliance, localization and versioning to 
ensure efficiency. 

A significant feature of  Dalim ES 5.5 is its ability 
to easily manage both labels and packaging—as well 
as marketing promotion projects. “Based on our 
years of  experience with thousands of  workflows 
in production at a variety of  businesses worldwide, 
Dalim Software has reinvented the workflow 
management process,” adds Werlé. “While many 
marketing workflow solutions cost time, ES is able 
to easily streamline workflows to condense time-to-
market. And, based on our thirty years of  experience, 
Dalim Software has built easy default workflows for 
those who prefer not to start with their own custom-
built processes.” 

Dalim ES enables fast approval cycles, traceability 
(process stakeholders need to be accountable), 
and easy collaboration along with compliance to 
regulations (EU/FDA/21 CFR/INCO). Users 
can manage their campaigns as a whole, creating 
packaging as one component of  the entire marketing 
mix—for example, including cross-links between 
packaging and collateral materials.

With more and more SKUs, marketing projects 
must be supported by a wide range of  assets such 
as pictures, video, 3D, and HTML5 content. Dalim 
ES recently received 10 Core Certification, widely 
recognized as elite status, denoting that a system 
satisfies the minimum ten characteristic requirements 
of  a successful DAM system. 

With tight deadlines and geographic separation 
between business partners, traditional proofing 
methods might not be suitable for efficient 
collaboration. Soft proofing becomes the obvious 
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alternative. Whether for reviewing and commenting 
on any digital media content, or creating a color 
accurate soft proof, Dialogue Engine helps to 
streamline approval cycles and to meet deadlines 
quicker. It is the fastest and easiest solution to check 
content, with new bar code detection and new 
capabilities to inspect each colour channel.

To support 3D requirements in files such as 
samples of  labels on cans or bottles, Dalim ES 
5.5 lets users share 3D files and view, annotate, 
and visually compare differences between two 3D 
models. This helps packaging departments inspect 
boxes and other packages prior to production. It also 
helps to repurpose computer generated images—for 
instance, marketing communication projects for new 
products even before the first prototype is produced. 
Brands can generate images from 3D files rather than 
conducting photo shoots.

 Augmented Reality is being widely used by both 
online and brick and mortar retailers, offering 
greater interaction between the product and the 
consumer. With the Dalim ES 5.5 connector to the 
Augment Platform, shoppers can simulate 3D virtual 
products in the real world, in real time, through their 
smartphone’s camera viewer.

 Intelligent Packaging reinforces packaging with 
connectivity tags, readers, smartphone applications 
and scalable cloud-based software solutions. Dalim 
Software solutions help digitize businesses via 
packaging throughout the supply chain—from 
manufacturing to post-sales.

 Dalim ES 5.5 is an exceptional business intelligence 
tool to simplify complex data preparation and analysis 
alongside a business packaging workflow. To identify 

bottlenecks, users can create KPIs to track project 
performance and activity workload. Continuous 
improvement initiatives can be developed using data 
breakdowns by, for example, time period and reasons 
for rejection. KPI metrics can also be utilized to 
measure marketing campaign performance.

 System integrators can choose how to incorporate 
Chili Publisher within their Dalim ES workflows—
whether for packaging, brand management, web-
to-print, magazine publishing, promotional print 
projects, or other applications.

Pack Print International 
gets off to good start

With the theme of  Packaging and Printing for the 
Future, in line with the shift from a production-based 
to a service-based economy under the Thailand 4.0 
development plan, the region’s leading exhibition for 
its sectors welcomed international and local trade 
visitors and visiting delegations from the Philippines, 
Myanmar, India and Thailand with a line-up that 
brought to life the full spectrum of  the pack and 
print value chain.

The event covered industry-leading machinery and 
solutions, latest technologies and innovations by 
300 exhibitors from 20 countries, including national 
pavilions and groups from Austria, China, Germany, 
Malaysia, Taiwan, and for the first-time Singapore. 
Live machine demonstrations, product launches, 
as well as concurrent events, free-admission 
technical presentations and numerous networking 
opportunities were made more targeted with the 

Guest of  honour Somchai Harnhirun (3rd from left), permanent secretary, Ministry of  Industry, graced the opening ceremony of  Pack Print 
Interantional 2017. He was accompanied by Pimnara Jiranithitnon (2nd from right), president, The Thai Printing Association; Noppadol Krairiksh 
(left), president, The Thai Packaging Association; and Gernot Ringling (3rd from right), managing director, Messe Düsseldorf  Asia.
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On the occasion of  the commissioning of  the most recent Rapida 106, 
Dietmar Heyduck, sales sirector of  KBA-Sheetfed, handed a model 
of  the press to Saket Kanori, managing director of  TCPL (2nd from 
left) and Akshay Kanori, director of  TCPL (right). Aditya Surana, 
managing director of  the KBA sales partner Indo Polygraph Machinery, 
is also in the picture

The long Rapida 106 with six inking units, coating tower, two 
intermediate drying towers, a further inking and coating unit as well 
as a delivery extension at the official commissioning with Saket Kanori, 
managing director of  TCPL (left) and Dietmar Heyduck, Sales Director 
KBA-Sheetfed.

free business matching service. Extending the 
success of  Pack Print International, the region’s 
packaging and printing trade fair for the industry, 
The Thai Printing Association, The Thai Packaging 
Association and Messe Duesseldorf  Asia inked a 
new partnership agreement on the opening day. This 
will serve to fortify the continued cooperation and 
strong partnership among the joint organisers for 
the coming three editions of  the biennially-held Pack 
Print International.

TCPL orders three KBA 
Rapida 106 presses

At drupa 2016, TCPL Packaging, one of  the largest 
packaging printing companies in India, had ordered 
three Rapida 106 presses from KBA-Sheetfed. One 
of  them had started its journey to the TCPL Silvassa 
plant in autumn 2016. The second started production 
at the Guwahati plant at the end of  August. This is a 
special press with six inking units, coating tower, two 
intermediate drying units, each with a further inking 
unit and coating tower, and a three-fold delivery 
extension. It has a UV function, pile logistics and has 
been set 450 mm higher for packaging production.

Now a total of  six Rapida 106 high-performance 
presses are in operation at TCPL – two at each of  
the locations – Haridwar, Silvassa and Guwahati. A 
seventh and thus the third from the drupa package is 
expected to arrive shortly.

The new Rapida 106 is already the company's 
second with a very special configuration. In Haridwar, 
a long Rapida 106 with eight inking units, coating 
tower and extended delivery, as well as a cold foil 
module, has been in production for two years. It has 
additional packages for printing cardboard and foils, 
is equipped for UV/mixed operation and, among 
other things, is automated with pile logistics, a non-
stop automatic function and FAPC plate changing.

The six Rapida 106 presses at TCPL have a total 
of  50 printing and finishing units, including seven 
coating towers for conventional and UV production, a 
Corona unit and many further details for high-quality 
inline finishing. They were all installed between 2012 
and 2017. With this very modern and automated 
pool of  presses, TCPL produces economically and 
offers top quality.

The most recent installations show that the 
management of  TCPL is very satisfied with the 

automation and productivity of  the Rapida presses as 
well as the service provided by the KBA sales partner 
Indo Polygraph Machinery. For medium-format 
sheetfed offset presses, TCPL invested exclusively in 
Rapida technology in the last few years. 

TCPL was only established in 1990, and today 
employs a workforce of  1200 employees. It has all of  
the standard certifications for quality management 
and the production of  food packaging. In addition, 
TCPL produces a whole range of  other packaging – 
through to cigarettes and premium packaging. Many 
of  the products of  TCPL have won international 
awards.
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Color-Logic rceives 
coveted award

Color-Logic, developer of  the Process Metallic 
Color System, is one of  the 44 winners of  the Must 
See ‘Em Award.  The award recognises the security 
features licensed Color-Logic printers can offer their 
brand clients, in addition to the striking printed 
metallics produced on digital presses. 

Says Mark Geeves, Color-Logic director of  Sales 
and Marketing:  “Color-Logic Security-FX for digital 
presses is economical and enables virtually any brand 
to bring products to market faster while making them 
difficult to counterfeit. The Color-Logic Security-FX 
technology is executed at the design stage, which 
means it integrates well with the quick turnaround 
available when digital presses are used.”

 Adds Richard Ainge, Color-Logic chief  technical 
officer: The Color-Logic security process incorporates 
dynamic special metallic effects that vary as the 
printed piece is moved.  In addition, using the Color-
Logic software, subtle watermarks can be embedded 
within metallic areas of  a package design. These 
watermarks might, for example, be used to produce a 
subliminal logo branding effect in the label or package 
background.  More advanced designers may use the 
Color-Logic software to create extremely complex 
security features such as colored and gradated metallic 
guilloches, or invisible ink separations generated from 
photographic images.  Regardless of  which available 

techniques are used, the Color-Logic system can 
add shine and security to product packaging that is 
limited only by the designer's creativity."

Color-Logic develops colour communication 
systems and software tool sets for a variety of  special 
effect printing applications. The company provides 
brand owners, product managers, corporations, and 
their advertising agencies the ability to differentiate 
themselves and their clients with a simple print 
production process that yields dramatic results.  Their 
decorative effects utilise the existing workflows 
of  printers and designers, yielding dynamic results 
without the use of  special equipment.   

Innovative Labeling is 
certified HP facility 

Color-Logic has designated Innovative Labeling 
Solutions (ILS) the world's first Color-Logic Certified 
HP Indigo 8000 and HP Indigo 20000 facility.  Color-
Logic director of  Sales and Marketing, Mark Geeves, 
says: “ILS has been a licensed Color-Logic printer 
since 2011.  Long a leader in the digital printing 
market, ILS now has the opportunity to utilise the 
Color-Logic metallic color communication system 
and decorative effect technology on even more 
substrates.” 
“The choice to become certified on both the 

8000 and 20000 is in keeping with our philosophy 
of  bringing breakthrough solutions to our clients,” 
says Jay Dollries, president/ CEO of  ILS.  “The 
new capabilities extend our offerings into flexible 
packaging and shrink sleeves, and open more 
possibilities for brands to efficiently create eye-
catching, metallic special effects that differentiate 
products on the shelf.  Combining variable-data 
printing with Color-Logic software also enables ILS 
to offer new options in personalization, as well as 
a first-level of  anti-counterfeiting security.  We are 
not only interested in helping our brands grow, but 
in protecting them from counterfeiting--a growing 
concern among brands of  all sizes.  With the Color-
Logic software, we are able to bring affordable 
security features to our clients.” 

ILS is an award-winning, digital label and packaging 
company located just outside Cincinnati, Ohio.  The 
company offers turnkey solutions for pressure 
sensitive labels, shrink sleeves and flexible packaging 
to customers across the consumer products industry.  The award-winning Color-Logic security features.
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The Color-Logic-certified HP Indigo 20000 press at ILS.

With a comprehensive range of  powerful HP Indigo 
printing presses, as well as finishing equipment for 
hot stamping, embossing, and specialty varnishes, 
ILS offers customers the technical expertise and 
industry knowledge to meet virtually any packaging 
needs. 

Scodix expands uncoated 
substrates offering

Scodix, the leading provider of  digital enhancement 
solutions for the graphic arts industry, has bolstered 
its range of  recommended media with new uncoated 
papers from leading international paper manufactur-
ers. Already compatible with Fedrigoni uncoated 
paper, Scodix technology is uniquely capable of  
digitally enhancing uncoated papers keepingquality 
integrity.
“We want to make enhancement accessible to every 

brand on the market today. Adding these new stocks 
to our recommended media list brings us closer to 
that goal. Scodix digital technology notonly makes 
short runs and versioning economically viable, but 
delivers products of  outstanding quality and impact 
because brands can work with their own choice of  
substrates and applicationsand truly enhance their 
designs,” states Amit Shvartz, VP Marketing at 
Scodix.

The new range of  uncoated stocks include papers 
from Arctic Paper, Arjowiggins, Gruppo Cordenons 
SpA, Mohawk Paper, Favini and Neenah Paper, plus 
further options from Fedrigoni.

Shvartz adds, “Scodix works exceptionally hard 
to provide versatile, productive, quality presses, 
developed with customer requirements at heart. 
Our flagship press, the Ultra Pro with Foil, has nine 

different enhancement applications, some of  which 
are simply not possible to reproduce with any other 
technology. Add to that the fact we can work with 
over 200 different substrates, including 36 foils, and 
now a compelling range of  uncoated papers, Scodix 
has the most versatile digital enhancement press on 
the market today.”

Scodix is a leading provider of  digital print 
enhancement presses for the graphic arts industry, 
giving print service providers and converters real, 
measurable added value to the products they deliver to 
their customers. Scodix gives you the tools you need 
to expand your product portfolio to put you one step 
ahead of  the competition. The range of  applications 
include: Scodix Sense with exceptional tactile results 
for embossed effects, Scodix Foil utilizing all types 
of  foil, Scodix Spot for silkscreen effects, Scodix 
VDP/VDE (with barcode) for personalisation, 
and Scodix Metallic for metallic coloring, Scodix 
Glitter, Scodix Braille Scodix Crystal creates real 3D 
sparkling effects, and Scodix Cast & Cure creating 
holographic dramatic effects. What’s more, all Scodix 
applications are manufactured on a single Scodix 
digital enhancement press.

The company’s aim is to lead print enhancement 
into the digital age and to be known for its passion 
and commitment to providing what our customers 
need the most – true brand differentiation for today’s 
highly competitive printing environment.

PrintReleaf, EFI tie up for 
paper usage, reforestation 

PrintReleaf  and Electronics For Imaging, Inc 
(EFI) have partnered to provide the PrintReleaf  
reforestation service directly to commercial printing 
businesses.  EFI is the global industry-leading 
developer of  print production workflow software, 
helping printing businesses streamline their processes 
and maximise productivity.  

PrintReleaf  guarantees, through its software and 
certified ecosystem, to plant a number of  trees 
corresponding to the paper used in a printing 
project.  Through the collaboration, the companies 
will enable commercial printers to offer their print 
customers the PrintReleaf  reforestation service on 
any print job using paper.  

Discussing the collaboration, PrintReleaf  CEO and 
founder Jordan Darragh says: “Adopted by managed 
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The front cover of Introduction to Security 
Printing, with Color-Logic security prints.

print services beginning in 2014, PrintReleaf  has 
become a popular and effective approach for those 
focused on ecological responsibility.  PrintReleaf  
automatically measures paper consumption and 
plants a number of  trees equivalent to paper used in 
the customers' desktop printer and copier fleets.  Our 
collaboration with EFI, together with the popularity 
and market presence of  EFI software, means that 
commercial printers around the world can offer their 
print customers an equivalent service, thus bringing 
verified reforestation to many more print customers.”

Although not integrated today, EFI is looking to work 
with PrintReleaf  to determine the best options for 
future integration to one or more of  their Productivity 
Software Suites. Jeffrey White, general manager, Small 
and Medium Business Segment, EFI Productivity 
Software, says: "EFI is pleased to collaborate with 
PrintReleaf  on ecologically responsible efforts that 
help sustain the environment.  We will continue to 
look for ways to help print companies achieve that 
in a relatively affordable manner.  Over time, we look 
forward to opportunity to use PrintReleaf  as part 
of  EFI's market leading business and production 
workflows."

PrintReleaf  creates a global sustainability standard 
by certifiably guaranteeing to re-leaf  the paper 
consumption of  PrintReleaf  customers.  PrintReleaf  
is the only technology platform that measures a 
customer's paper usage and directly offsets it with 
reforestation projects.  The patented PrintReleaf  
technology not only tracks paper consumption, but 
also monitors PrintReleaf  reforestation partners to 
ensure fulfillment.  Market-leading companies with 
a passion for the environment and a progressive 
concern for advancing environmental stewardship, 
together with their customers, rely on PrintReleaf  to 
provide a nexus of  partnerships involving forestry, 
technology, and business. 

Color-Logic finds mention in 
book on printing

Color-Logic is discussed as a primary security 
technique in the second edition of  Introduction to 
Security Printing, by Richard Warner and Richard 
Adams.  Says Mark Geeves, Color-Logic director of  
Sales and Marketing: “Warner and Adams are well 
known for their research in the security printing field, 

and to have Color-Logic discussed at length in their 
book is both a privilege and an honour.  The fact that 
Color-Logic effects and techniques are implemented 
at the design stage makes them affordable to anyone 
using digital presses with silver and CMYK inks, or 
white and CMYK inks on a reflective substrate.”

'Education for all'
is still a distant dream!

Annual Subscription Rs. 240

Get to know the real face of India.
Subscribe today!

RIND Premises Second Main Road. Taramani CPT Campus, Chennai 600 113
Ph: 044 2254 2344 Fax: 044 2254 2323 www.pressinstitute.in



General News

33October 2017 SurveyRIND

Journalist abducted and killed 
Miscreants allegedly owing allegiance to the 

Indigenous People’s Front of  Tripura (IPFT) 
murdered a young television journalist at Mandwai, 
25 km east of  Agartala. Santanu Bhowmik, 27, was 
attacked recently with sharp cutting weapons while 
covering a road blockade agitation of  the IPFT,  
which is demanding a separate tribal state called 
Tipraland.

The murder of  the journalist, who was working for 
a local television channel, occurred amid continuing 
clashes between supporters of  the IPFT and the 
Communist Party of  India-Marxist (CPI-M) in the 
Khowai, Teliamura and Jirania subdivisions. Scores 
have been injured, houses burnt, police vehicles 
torched and policemen attacked in the second day of  
tension in Tripura. 

Police recovered journalist Santanu Bhowmik in 
a critical state after he was attacked by a group of  
miscreants at Mandwai. Doctors declared him brought 
dead after he was shifted to the GBP Hospital here. 
He had received injuries on his head. A large number 
of  journalists from all segments of  media gathered 
at the hospital to demand the immediate arrest of  
the murderers.

New WAN-IFRA Report 
addresses revenue strategies 

‘Reality check – making money with Facebook’, a 
new report published by WAN-IFRA, challenges 
news publishers to not only rethink their revenue and 
relationship strategies with Facebook but also that of  
all platforms. This past spring, the World Association 
of  Newspapers and News Publishers (WAN-IFRA) 
and its World Editors Forum formed an expert, 
ongoing working group of  publishers from all over 
the world to address the critical issues presented 
by platforms that impact news media. This report 
focuses solely on the monetary issues associated with 
Facebook, the platform with the most reach. 
“This report really drills down to the core of  issues 

surrounding the monetisation challenges but also 
the opportunities of  working with a platform like 
Facebook,” says Vincent Peyrègne, CEO of  WAN-
IFRA. “Crucially, it sheds light on the broader issue 
of  business model innovation and dealing with digital 

Journalist Gauri Lankesh shot 
dead

Well-known  journalist and activist         
Gauri Lankesh, 55, known for her 
firebrand writing on social issues, was 
shot dead by unidentified assailants, right 
outside her residence in Rajarajeshwari 
Nagar in west Bengaluru recently. 

Lankesh, who owned Gauri Lankesh, a Kannada 
weekly, had got out of  her car that day at 8 pm to open 
the gate of  her independent house when unidentified 
assailants fired seven rounds at her, according to the 
police.

Three bullets hit her, two on the chest and one on 
the temple, and she died on the spot. Four cartridges 
were found at the scene of  the crime. While the police 
believed that the assailants were waiting on a two-
wheeler, they are not sure how many were present, 
and how they got away. An eyewitness, however, said 
that there were three assailants. Lankesh lived alone 
and the street in front of  her house was not well lit. A 
large empty plot and a few small, newly constructed 
apartments are in front of  the house.
“Gauri Lankesh’s death comes two years after leading 

progressive thinker and researcher M.M. Kalburgi 
was shot dead in his Dharwad home. Lankesh was 
known for her strident stand against communalism in 
Karnataka. In 2016, she was convicted in a defamation 
case filed by a BJP MP. The journalist, along with 
many progressive thinkers, had recently expressed 
disappointment over the state government’s inability 
to trace the killers Kalburgi.

Within two months after she stepped into the shoes 
of  P, Lankesh, her father, Gauri had transformed 
from a regular reporter into an editor who was not 
afraid of  continuing the legacy of  her father who left 
behind Lankesh Patrike, a hard-hitting tabloid.

Born in Shivamogga, Gauri grew up in Bengaluru. 
After finishing her Bachelor of  Arts at Central 
College, she obtained a master’s in Journalism in 
Delhi and started working as a journalist in 1984. 
She worked for The Times of  India, Sunday and ETV.  
           (Courtesy: The Hindu/ Deccan Herald)

Gauri 
Lankesh.



General News

34 October 2017SurveyRIND

disruption, not just from Facebook.”
WAN-IFRA called on industry expert Grzegorz 

Piechota, who has written about Facebook and 
platforms on numerous occasions, to write the report. 
He conducted the research while he was studying 
digital disruption at Harvard Business School (from 
this month, he works at the Reuters Institute for the 
Study of  Journalism, University of  Oxford).
“Greg has spoken to publishers. He is outspoken 

and entertaining in his approach,” writes WAN-
IFRA Global Advisory director Nick Tjaardstra in 
the introduction to the report. “He has interviewed 
contrarians like Scott Galloway, but also backs up this 
report with plenty of  useful data points and strategy 
tools that can be applied in your own business. In 
short, highly recommended reading.”

Crucially, the report draws some of  its findings 
from a survey of  WAN-IFRA’s expert group 
of  150 publishers to gauge their experience and 
gain their insights on how they are working with 
Facebook. Here are some of  the report’s findings 
and recommendations:

In general, news publishers cannot rely solely •	
on monetisation programmes offered by Facebook 
and other digital platforms. WAN-IFRA members 
reported that Facebook contributed on average 7 per 
cent of  their digital business revenue.

Facebook’s cost of  revenue that includes any •	
payments to news publishers represents a significantly 
lower share of  revenue than do content-provision 
costs of  other major platforms such as Google, 
Spotify or Twitter, our research suggests. In other 
words, Facebook seems to share proportionally less 
revenue with content creators than other platforms 
do.

Although Facebook and other platforms •	
promise to improve their monetisation programmes 
and in the future can share much more revenue with 
the industry than they do today, this source of  funding 
is not likely to become sufficient for all publishers in 
all markets, our calculations demonstrate.

As this report shows, new revenue sources •	
such as digital subscriptions, e-commerce and 
branded content may bring news publishers greater 
returns than monetisation programmes on the 
platforms in the short term, and in the long term 
they seem to offer greater opportunities than digital 
display advertising can provide.

A number of  publishers shared their thoughts and 

strategies on Facebook, and Piechota presented some 
key case studies about:

Gazeta Wyborcza: Polish publisher using •	
Facebook for business growth

Paralos Curiosos: Spanish-language startup •	
piggybacking Facebook to success

BuzzFeed: An evolving business model and •	
gamble on FB TV

New York Times: Using Facebook to drive •	
subscriptions

BILD: A deep evaluation of  Instant Articles•	

Viveck Goenka elected 
PTI chairman

Viveck Goenka, chairman and managing director 
of  the Express Group, and N. Ravi, former editor-
in-chief  of  The Hindu, were unanimously elected 
chairman and vice-chairman of  Press Trust of  
India, the country’s largest news agency. Goenka (60) 
succeeds Riyad Mathew, who is senior assistant editor 
and a member of  the Manorama management. Ravi 
(69) succeeds Goenka as vice-chairman. The election 
took place at a meeting of  the Board of  Directors 
following the Company’s 69th annual general 
meeting.

Goenka, an engineer by qualification and a publisher 
by profession, is also a director of  the Indian 
Newspaper Society (INS) besides being a member of  
the Advertising Association, India Chapter. He has 
served as chairman of  United News of  India news 
agency, as a council member of  the Audit Bureau 
of  Circulation and was one of  the youngest past 
presidents of  the Indian Newspaper Society. He is 
also a wildlife photographer and an avid student of  
conservation.

Ravi, an award-winning journalist with an illustrious 
career in India and the United States, is a director at 
Kasturi & Sons, which publishes The Hindu. Ravi 
joined The Hindu in 1972, and served as reporter, 
leader writer and Washington Correspondent until 
1980 when he became a deputy editor. He was editor 
from 1991 to 2011 and editor-in-chief  from October 
2013 until January 2015. He has a master’s degree in 
Economics and a bachelor’s degree in Law. He has 
previously been chairman of  the Press Trust of  India, 
and president of  the Editors’ Guild of  India. He 
was a member of  the Indian government’s National 
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Security Advisory Board from 2006 to 2008. The 
other members of  the PTI Board are Mahendra 
Mohan Gupta (Dainik Jagran), K.N. Shanth Kumar 
(Printers Mysore), Vineet Jain (The Times of  India), 
Aveek Kumar Sarkar (Ananda Bazar Patrika), M.P. 
Veerendra Kumar (Mathrubhumi), R. Lakshmipathy 
(Dinamalar), Vijay Kumar Chopra (Hind Samachar), 
Rajiv Verma (Hindustan Times), Hormusji N. Cama 
(Bombay Samachar), Justice R.C. Lahoti, Prof. Deepak 
Nayyar, Shyam Saran and J.F. Pochkhanawalla.

Addressing shareholders during the Annual 
General Meeting, outgoing Chairman Mathew noted 
that the Company posted a revenue of  Rs. 172.76 
crore during 2016—17 as against Rs.166.36 crore in 
the preceding year, an increase of  Rs. 6.4 crore. “PTI 
once again proved to be the pre-eminent news service 
in India with its fact-based and balanced reportage, 
fulfilling the news cooperative’s core commitment to 
its diverse subscribers,” Mathew said.

The PTI Board took a major decision last year to 
split the roles of  chief  executive officer (CEO) and 
editor-in-chief  (EIC), which were traditionally held 
by one person, to meet growing challenges resulting 
from the changing media landscape. The editorial 
team is now led by editor-in-Chief, Vijay Joshi, a 
veteran journalist with more than three decades 
experience in the profession. The CEO is Venky 
Venkatesh, who also has more than three decades 
experience in sales, marketing, corporate affairs and 
media.

                                             (Courtesy: The Hindu)

Akila Urankar is president, INS
Akila Urankar of  Business Standard was elected 

president of  The Indian Newspaper Society (INS) 
for 2017-18 at its 78th annual general meeting. She 
succeeds Somesh Sharma of  Rashtradoot Saptahik, 
according to an INS press release. Jayant Mammen 
Mathew (Malayala Manorama) is the new deputy 
president, Shailesh Gupta (Mid-Day) vice-president, 
and Sharad Saxena (Hindustan Times, Patna) the 
honorary treasurer of  the Society for 2017-18. S.P. 
Gaur is the secretary general of  the Society.

The members of  the executive committee of  the 
INS include L Adimoolam (Health & The Antiseptic), 
Ashish Bagga (India Today), S. Balasubramaniam 
Adityan (Daily Thanthi), Girish Agarwal (Dainik 

Bhaskar, Bhopal), Samahit Bal (Pragativadi), V.K. 
Chopra (Dainik Asam) and Vijay Kumar  Chopra 
(Punjabi Kesari, Jalandhar).

The other members are Vijay Jawaharlal Darda 
(Lokmat), Jagjit Singh Dardi (Charhdikala Daily), Viveck 
Goenka (The Indian Express, Mumbai), Mahendra 
Mohan Gupta (Dainik Jagran), Pradeep Gupta 
(Dataquest), Sanjay Gupta (Dainik Jagran, Varanasi), 
Mohit Jain (Economic Times), Sarvinder Kaur (Ajit).

Also among the members are C.H. Kiron (Vipula 
& Annadata), R. Lakshmipathy (Dinamalar), Rajul 
Maheshwari (Amar Ujala), Vilas A. Marathe (Dainik 
Hindusthan, Amravati), Naresh Mohan (Sunday 
Statesman), Anant Nath (Grihshobhika, Marathi), Pratap 
G. Pawar (Sakal), D.D. Purkayastha (Ananda Bazar 
Patrika), R.M.R. Ramesh (Dinakaran) and K. Raja 
Prasad Reddy (Sakshi, Vishakhapatnam).

The other members are Atideb Sarkar (Sananda), 
Rakesh Sharma (Aaj Samaj), M.V. Sreyamskumar 
(Mathrubhumi Arogya Masika), Kiran D. Thakur (Tarun 
Bharat, Belgaum), Biju Varghese (Mangalam Weekly). 
Rajiv Verma (Hindustan Times, New Delhi), Vinay 
Verma (The Tribune), Jacob Mathew (Vanitha), Bahubali 
S. Shah (Gujarat Samachar), Hormusji N. Cama (Bombay 
Samachar Weekly), Kundan R. Vyas (Vyapar, Mumbai), 
K.N. Tilak Kumar (Deccan Herald & Prajavani), Ravindra 
Kumar (The Statesman), Kiran B. Vadodaria (Sambhaav 
Metro), P.V. Chandran (Grehalaksmi) and Somesh 
Sharma (Rashtradoot Saptahik) are also members of  
the executive committee. 

(Courtesy: PTI)

Punit Goenka re-elected 
president, IBF 

Punit Goenka (managing director, Zee Entertainment 
Enterprises) was re-elected as the president of  the 
Indian Broadcasting Foundation (IBF), at the 18th 
IBF annual general meeting. Punit Misra, CEO-
Domestic Broadcast Business, Zee Entertainment 
Enterprises, is the new inductee to the 12 member 
Indian Broadcasting Foundation Board of  Directors. 
N.P. Singh (CEO, Sony Pictures Networks India), 
I. Venkat (director, Eenadu TV), and K. Madhavan 
(managing director, Asianet Communications) whose 
terms were coming to an end this year were also re-
elected to the 12 member team.  

(Courtesy: exchanged4media.com)
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Ashish Bhasin appointed 
chairman, MRUC 

The Media Research Users Council (MRUC), 
an apex body representing major advertisers, 
advertising agencies, publishers and broadcasters, 
has announced some key appointments. The MRUC 
Board of  Governors unanimously elected Ashish 
Bhasin, chairman & CEO, South Asia, Dentsu Aegis 
Network (DAN), as the new chairman. He has taken 
over from I. Venkat, director, Eenadu.

Bhasin has been part of  the Media, Advertising & 
Marketing community – representing India and the 
Asia Pacific market for the past 27 years. DAN India 
currently comprises companies such as Carat, Dentsu, 
Dentsu Media, Dentsu Impact, Dentsu India, Dentsu 
One, iProspect, Isobar, Posterscope, The StoryLab, 
Vizeum, Amnet, Milestone Brandcom, Dentsu 
Communications, Dentsu Marcom, Dentsu Creative 
Impact, Dentsu Taproot, Dentsu Web Chutney and 
Dentsu Media.

MRUC has appointed Pratap Pawar (chairman and 
MD, Sakal) as the new vice-chairman. He has taken 
over from Sanjay Tripathy, senior executive vice-
president at HDFC Life. The board has appointed 
Sandeep Saram as the new member.

Founded in 1994, MRUC was formed with the sole 
purpose of  organising accurate, timely, efficient and 
economical media research in the country, across all 
forms of  media. As the name suggests, the MRUC 
exists solely to serve the interests of  its members, as 
far as media research is concerned.

(Courtesy: exchange4media.com)

Nikhil Kumar is CNN Delhi 
Bureau chief

CNN International has announced Nikhil Kumar 
as the New Delhi Bureau chief. Based in the 
country’s capital, Kumar will be responsible for the 
strategic planning of  the network’s multi-platform 
news coverage from India and the region. Kumar 
was most recently the South Asia Bureau Chief  for 
Time Magazine based in New Delhi. Before moving 
to India in early 2015, he was a senior editor based in 
New York, editing and managing Time's international 
editions, as well as foreign coverage in Time’s U.S. 

edition. Before joining Time, Kumar was New York 
correspondent for both The Independent newspaper 
and the London Evening Standard.

Kumar has reported on several key regional and 
global political, economic and social stories, including 
the devastating Nepal earthquake in 2015, the 
global financial crisis, the Eurozone sovereign debt 
crisis and the Boston marathon bombings. He has 
also interviewed leaders from the region including 
India’s Prime Minister Narendra Modi, Afghanistan’s 
President Ashraf  Ghani, Sri Lanka's President 
Maithripala Sirisena and Bangladesh’s Prime Minister 
Sheikh Hasina. Kumar graduated with honours in 
philosophy from University College London. 

(Courtesy: exchange4media.com)

Rajinder Singh Grover joins ABP 
Rajinder Singh Grover has joined ABP group as 

Head of  South – Ad sales from The Hindu. He was 
previously with The Hindu as the Head of  Ad Sales 
in Karnataka. At ABP, he will be taking care of  their 
Dailies Division of  the Southern Region. With an 
overall experience of  24 years in the media industry, 
Grover has worked with The Times of  India, The 
Hindu, India Today Group, Media Transasia, Business 
Standard, Diligent Media Corporation, Delhi Press 
and Vijay Karnataka.

 (Courtesy: exchange4media.com)
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October 10-12, organised by 
WAN-IFRA, in Berlin: World 
Digital Media Awards/ Digital 
Media World 2017/ Print World 
2017/ IFRA World Publishing 
Expo and DCX Digital Content 
Expo. More details from Manfred.
We r f e l @ WA N - I F R A . o r g / 
a.kluge@publishing-exhibition.org
October 19-20, organised by 
WAN-IFRA and News Media 
Alliance, in New York: North 
American Digital Media Awards/ 
Digital Media North America 
2017. More details from raquel.
gonzalez@wan-ifra.org/michelle@
newsmediaalliance.org
October 23-27, organised by WAN-
IFRA, in New York/ Washington 
DC: Study Tour: The Super 
Social Newsroom. More details 
from nicole.frankenhauser@wan-
ifra.org
October 24-25, organised by 
WAN-IFRA, in Mumbai: Digital 
Advertising – Tech Platform, 
Mobile Formats. More details 
from vijayalakshmi.murali@wan-
ifra.org 
October 26-27, organised by INMA, 
in Dallas, US: INMA Connect – 
Educate, Engage, Experience/ 
INMA Subscriptions Model 
Summit/ INMA Video Revenue 
Summit. Details on INMA 
website
October 31 – November 2, 
organised by WAN-IFRA, in 
Singapore: Digital Media Asia 
2017. More details from wilson.
leong@wan-ifra.org
October 31 – November 3, 
organised by IPEX, at NEC in 
Birmingham, UK: IPEX 2017. 

2017

October

November

November 8-10, organised by 
WAN-IFRA & Reuters, in London: 
The International Newsroom 
Summit 2017. More details from 
virginia.melero@wan-ifra.org
November 13-17, organised by 
INMA, in San Francisco: INMA 
Silicon Valley Study Tour. More 
details from Katy.Schaff@inma.org
November 14, organised by 
FESPA, in Bangkok: FESPA Asia 
Congress. Details on the FESPA 
website
November 14-16, organised 
by WAN-IFRA, in Buenos 
Aires, Argentina: Digital Media 
LATAM/ LATAM Digital Media 
Awards. More details from nicole.
frankenhauser@wan-ifra .org/  
rodrigo.bonilla@wan-ifra.org
November 15-16, organised 
by WAN-IFRA, in Bengaluru: 
Advanced Photojournalism. 
More details from vijayalakshmi.
murali@wan-ifra.org
November 29-30, organised by 
WAN-IFRA, in Nairobi, Kenya: 
Digital Media Africa 2017/ 
African Digital Media Awards. 
More details from ralf.ressmann@
wan-ifra.org/ virginia.melero@
wan-ifra.org

February 13-15, organised by 
WAN-IFRA, (in India, venue to 
be decided): Digital Media India 
2018 Conference. More details 
from infoindia@wan-ifra.org
February 26-28, organised by News 
Media Alliance and other partners, 
in San Diego, US: Key Executives 
Mega-Conference. More on NMA 
website
February 28: organised by WAN-
IFRA, in Dubai: Middle East 
Digital Media Awards 2018. More 
details from  christin.herger@wan-
ifra.org

January

January 26: Call for entries for 
INMA Global Media Awards. 
More details from awards@inma.
org/ priya.marwah@inma.org 

February

December 1 - February 2: 
Registration starts for WAN-IFRA 
Asian Media Awards. More details 
from wilson.leong@wan-ifra.org
December 7-10, organised by 
FESPA, in Istanbul: FESPA 

More details at http://www.
informaexhibitions.com 

December

Eurasia 2017. Details on the 
FESPA website
December 11-14, organised by 
IPAMA & Expo Centre Sharjah, in 
Sharjah: Print Pack Arabia. More 
details from gaurav@expo-centre.
ae/ rajesh@expo-centre.ae info@
expo-centre.ae
December 14-15, organised 
by WAN-IFRA, in Hyderabad: 
Infographics with Motion 
Graphics. More details from 
vijayalakshmi.murali@wan-ifra.org
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Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story

                 >>> more
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